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Warsaw Chopin Airport — basic data and information for 2024
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Warsaw Chopin Airport — basic data and information for 2024
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Use of tourist attractions
In 2024, Warsaw Chopin Airport handled 21.3 million
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Warsaw/Modlin Airport — basic data and information for 2024
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Warsaw/Modlin Airport — basic data and information for 2024

Key tourism services

Use of tourist attractions Passenger traffic fell by 17.8% compared to 2023.
O e O e O A total of 289,222 passengers used the airport's services in

rh i August—down 18% on August 2023.

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

; ; ; @ Among the most popular destinations were: London, Rome,
The meetings industry in K Dublin. Ali Milan. B |
Warsaw @ ., ublin, Alicante, Milan, Barcelona.
-".

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city's tourism image

&

Source: https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu-- —
8 Warszawa

23023.html Tourism in Warsaw



https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html
https://www.rynek-lotniczy.pl/wiadomosci/modlin-niecale-28-mln-pasazerow-w-2024-duzy-spadek-ruchu--23023.html

City transport accessibility

Key tourism services

Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city's tourism image

Accessibility by air

Warsaw-Radom Airport — basic data and information for 2024
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Warsaw Airports—passengers serviced in 2024 (number
and change compared to 2023)

change
compared
to 2023 r.

Warsaw/Modlin Airport - 2 794 464 -18%

Warsaw-Radom Airport | 112 610 +9%

Commentary: Warsaw Chopin Airport remains the capital's key airport with an 88% shared of passengers serviced, and continues to record high

year-on-year growth (by 15% in 2024). The share of Warsaw-Radom Airport remains negligible (0.5%), despite a 9% increase in the number of

passengers compared to 2023. Warsaw/Modlin Airport recorded a decrease in the number of passengers in 2024.
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Rail and road accessibility 4

Estimated journey time to Warsaw from selected cities
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Tourists arrivals in Warsaw

Means of transport used to travel to Warsaw in 2024

. 52%

I 23

I 33%

I 1%

I 2%

I 2%

plane M 3%
I, 5 3%

I 1%

B 2%

train
car

bus

other

B domestic tourists W foreign tourists

Arrival airports of tourists visiting
Warsaw in 2024

N 032
I 34%
B %

6%

I 2%

0%

Warsaw Chopin Airport
Warsaw/Modlin Airport

Warsaw-Radom Airport

B domestic tourists W foreign tourists

Source: Badanie opinii 0sob odwiedzajgcych Warszawe w 2024 roku
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Commentary: The means of reaching the city depends on
tourists' country of origin. One in two domestic tourists
travels to Warsaw by train, while every second foreign

tourist comes by plane.

Low-cost airlines—and consequently Warsaw/Modlin

Airport—are more popular among foreign tourists.

Type of airlines visitors to Warsaw used
in 2024

I 64%

I 7%

|

budget airlines 24%
I £0%

B 3%

I 33%

Polish Airlines LOT

other traditional airlines

B domestic tourists B foreign tourists
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Accommodation base

Number of accommodation facilities in 2024*

]

T 1,758 _ _

irs tourist accommodation including 109 hotels and
nEn . 1,649 other facilities
iy establishments

59,335
bed places

including 36,209 in hotels and 23,126

other facilities

Commentary: Of almost 60,000 places in checked-in accommodation establishments

in Warsaw, 3/5 are located in hotels and 2/5 in other facilities.

-107

compared to
2023

-394

compared to
2023

* Based on data from the Warsaw Tourism Office, the City of Warsaw (register of other hotel facilities)
and the Ministry of Sport and Tourism (CWOH)

Tourism in Warsaw
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* Based on data from the Warsaw Tourism Office, and the Ministry of Sport and Tourism (CWOH)

Accommodation base
Hotels — number of tourist accommodation establishments,

beds and rooms in 2024*

* * % %k ok %k
16
%k 3k
109 -5
= hotels compared
to 2023

number of * % k %
establishments 32
* ok ok Commentary: 70% of Warsaw hotels are three-
45 and four-star establishments.
*
%k %k %k k%
1698 6936
* % 36,209 -560 18,414
1505 beds in compared numer of rooms
hotels to 2023 in hotels
sk %k 5k number of
beds 332 +9 169
13244 * %k ok average number compared average number
12776 of bed places in hotels to 2023 of rooms in hotel

&

Tourism in Warsaw 15 Warszawa
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Other accommodation facilities — number of premises and beds

in 2024*

motel

2

youth hostels

438

hostels

Accommodation base

1,649

other accommodation

facilities

48

number of bed places

163

number of bed places

3,568

number of bed places

-101 23,126 +166
compared bed places in other
to 2023 accommodation facilities

1

camp site

9

training and
leisure centre

1,588
other

accommodation
facilities

100

number of bed places**

927

number of bed places

18,320

number of bed places

*Based on data from the Warsaw Tourism Office, the City of Warsaw (register of other hotel facilities) and
the Ministry of Sport and Tourism (CWOH)

**Plus 100 tent and 80 caravanning places

compared
to 2023

Tourism in Warsaw

Commentary: 80% of beds in
other checked-in
accommodation facilities are

places available in

apartments classified as other

hotel facilities.

&
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Accommodation base

Number of beds in accommodation establishments in Warsaw districts in 2024*

Biatoteka

0-1000

1001 -5000
Bielany

5001 -10000

Targowek

10 001 - 20 000

Zoliborz Rembertéw

Bemowo
Praga-

Wesot
Potudnie esota

Commentary: The lion's share of

Ochota accommodation is in the district

Ursus with the largest number of tourist

attractions (City Centre) and in a

district that in recent years has
become a business district

Wilanéw (Wola).

Ursynow

&

Tourism in Warsaw 17 Warszawa

*Based on data from the Warsaw Tourism Office, the City of Warsaw (register of other hotel facilities) and
the Ministry of Sport and Tourism (CWOH)
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Accommodation base

Guests using accommodation establishments in 2024*

5,059,796
000 A +10%
Tl guests used accommodation compared
establishments to 2023
1,614,118 . 13%
foreign visitors used accommodation compared
establishments to 2023

Number of foreign visitors—top 10 by country of residence (number, percentage, and change from 2023)

Ukraine | 251959 | 15,6% | -4,0%
usa N 198226 | 12,3% | +152%
Germany [N 140825 | 8,7% | +19,7%
United kingdom || A 106999 | 7.9% | +2,2%
izrael | 62737 | 40% | +34,7%
tithuania || 61940 | 3,8% | -6,2%
italy [ 61742 | 38% | +41,6%
spain [ 50668 | 3,7% | +46,5%
France [N 52232 | 32% | +7,1%
Belarus [ 39283 | 2,4% | -27,5%

*Data from the Central Statistical Office on facilities with over 10 beds which submitted KT-1

(monthly occupancy) reports Tourism in Warsaw 18

&
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Accommodation base

Number of nights provided to guests of accommodation establishments

in 2024*
8,021,740
ioh ded +7.5%
overnight stays provide compared
to guests in accommodation to 2023

establishments

Overnight stays provided to guests in accommodation establishments by month

900 000
800 000
700 000
600 000
500 000
400 000
300 000
200 000

=@=Total

100 000
=@ Foreign

*Data from the Central Statistical Office on facilities with over 10 beds which submitted KT-1

(monthly occupancy) reports Tourism in Warsaw 19

&
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Accommodation base

Number of nights provided to guests of accommodation establishments

in 2019-2024* compared to selected cities (number in millions and year-on-year change)

20

18

16

14

12

10 +174%

+8%

+8%

2 +27%
-64%

2019 2020 2021 2022

*Data from the Central Statistical Office on facilities with over 10 beds which submitted KT-1
(monthly occupancy) reports; for Prague and Budapest: information resources of the TourMIS
system (tourmis.info)

+109%

—f
+3% +8%
—@—\Narsaw
—@=—Prague
=@=—Budapest
2023 2024

&
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The share of nights provided to foreign guests in the total

number of nights and the average duration of stay

Accommodation base

in accommodation establishments in 2024* compared to selected cities.

1.7
nights

Warsaw

it

24

nights

86%

Prague

i

2.4 nights

Budapest

*Data from the Central Statistical Office on facilities with over 10 beds which submitted KT-1
(monthly occupancy) reports; for Prague and Budapest: information resources of the TourMIS

system (tourmis.info)

Commentary:
The Czech Republic and Hungary are
countries with much smaller populations than

Poland, and it is worth emphasizing that Prague

and Budapest are heavily dependent on

demand from foreign tourists

&
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Accommodation base

Hotels — rooms rented and overnight stays provided in 2024*

4,516,825 +7%
rooms rented to guests compared
in hotels to 2023

Rooms rented to guests by hotel category

*

%k %k %k kok
5%
* 3k
9%
%k %
26% * ok ok ok
39%
Hotel occupancy
+4 highest usage
o percentage points In september
compared to 2023 78.3%

*Data from the Central Statistical Office on facilities with over 10 beds which submitted KT-1
(monthly occupancy) reports

lowest usage
in January

53.6%

Tourism in Warsaw

&

22 Warszawa



City transport accessibility

Accommodation base

Hotels — accommodation provided in 2024*

Key tourism services . . . L. .
Accommodation provided to foreign guests from selected countries in hotels in 2019-2024

. . 350000
Use of tourist attractions
300000
oo0oo  Volume and characteristics of
aaEEy tourist traffic 250000
Opinions of the tourism offer 200000
150000 —@— United Kingdom
The meetings industry in == USA
Warsaw
100000 —@— Germany
Israel
S'lgnlflcance of tourism for the 50000 @—France
city's economy
—@=—[taly
0 =@=Spain
Sustainable development of 2019 2020 2021 2022 2023 2024

tourism

The city's tourism image

b
*Data from the Central Statistical Office on facilities with over 10 beds which submitted KT-1 L 32
Tourism in Warsaw 23 Warszawa
(monthly occupancy) reports
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Accommodation base

Short-term accommodation rentals in 2024*

/\ 13,885

properties available for rent in the
fourth quarter of 2024 (houses,

apartments, etc.)

47,080

places in properties

Highest occupancy | Lowest occupancy

rate in October | ratein February

64% | 45%

305 PLN +7%
ADR (average daily rate) compared
in June 2023 to 2023

*Based on data from CityDNA Short-Term Rentals Report December 2024

+12%

compared
to 2023

Commentary:
The number of short-term rental accommodation facilities also
includes other premises that have not been reported to the

register, but are listed on platforms selling accommodation in

short-term rental facilities.

&
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Accommodation base

Short-term accommodation rentals in 2024*

Average length of stay by month (in days)

January February  March April May June

*Based on data from CityDNA Short-Term Rentals Report December 2024

July

August September October November December

Tourism in Warsaw

&
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Accommodation base

The main types of accommodation chosen by tourists in 2024

horel N 33%
I 2%
I
I 0%
I 23%
B %

I o

M 3%

M 3%

family/friends' apartment
rented flat/apartment
hostel/youth hostel

guest room/private accommodation

B domestic tourists W foreign tourists

Use of accommodation base by tourists in 2024
64%
70% of tourists used the

accommodation base

89%

Source: Badanie opinii 0sob odwiedzajgcych Warszawe w 2024 roku

(Survey of opinions of visitors to Warsaw in 2024)

I, 40%

Over the years, tourists have started to rent

2019 the figure was 14%.

P et

domestic
tourists

foreign tourists

Tourism in Warsaw

flats/apartments more often. This year, tourists choosing

this form of accommodation accounted for 22%, while in

____________

&
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https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
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Accommodation base
The standard of hotels used by tourists in 2024

51%
43%
)
34% .
17%
10%

[v)

3% 3% 3% 5%
. - - [

* * %k * %k %k % % %k %k % %k %k %k ¥

B domestic tourists W foreign tourists

Method used by tourists to book accommodation in 2024

______________________________________

In 2024, as in previous years, tourists most

often chose 3-star hotels (44%).

_______________________________________

Tourists most often booked accommodation through booking sites such as Booking, HRS, Trivago, and Expedia. Irrespective

of the type of tourist, about half chose this booking method. Domestic tourists (25%) more often than foreign tourists (15%)

booked accommodation directly at the facility.

[®]

Airbnb was used by 21% of foreign travellers and 7% of domestic ones.

The smallest share was accounted for by bookings made through a travel agency—8% and 3% respectively for the two

categories of tourist.

Source: Badanie opinii 0s6b odwiedzajgcych Warszawe w 2024 roku

(Survey of opinions of visitors to Warsaw in 2024)

Turystyka w Warszawie

&
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https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
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Food & beverage facilities

Number of food and beverage outlets in 2023*

8 270 number of eateries in Warsaw

U
O

U,
=

Types of food and beverage establishments in 2023

restaurants
11%
other food
outlets
57% bars/pubs
32%

*The Central Statistical Office - the REGON business register

Source: Stan i kierunki warszawskiego rynku gastronomicznego w kontekscie turystyki kulinarnej wraz z

rekomendacjami (Assessment and trends of the Warsaw gastronomy market in the context of culinary tourism,

with recommendations).

Tourism in Warsaw

&
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https://go2warsaw.pl/wp-content/uploads/Raport-gastronomia.pdf
https://go2warsaw.pl/wp-content/uploads/Raport-gastronomia.pdf

00000

An

City transport accessibility

Key tourism services

Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city's tourism image

Food & beverage facilities

Number of food outlets in selected districts of Warsaw in 2023

— top 5 districts

srodmiescie [, 2153

Mokotow | NN oo-
wola [N 027
Praga-Potudnie || |GG 653
ochota | 469

Use of food and beverage facilities by tourists in 2024

89%

91% of tourists used food and
beverage facilities

95%

domestic
tourists

foreign tourists

Sources: Stan i kierunki warszawskiego rynku gastronomicznego w kontekscie turystyki kulinarnej wraz z

rekomendacjami; Badanie opinii oséb odwiedzajgcych Warszawe w 2024 roku

Tourism in Warsaw

&
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Food & beverage facilities

Estimated revenue from gastronomic sector in 2023*

o Qo EUR 1.68 billion

Warsaw's overall tourist economy is 11.4%.

Estimated employment in the restaurant industry in Warsaw in 2023

15,174 number of employees
n in the restaurant industry in Warsaw

*Data refer to local establishments only

Source: Oszacowanie wptywu turystyki na gospodarke Warszawy w 2023 roku

The share of revenues from the gastronomy sector in

Tourism in Warsaw

&
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https://go2warsaw.pl/wp-content/uploads/Wplyw-na-gospodarke.pdf

00000

An

City transport accessibility

Key tourism services

Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city's tourism image

Public transport
Use of public transport by tourists in 2024

81% domestic

tourists

of tourists used public
83% P
transport

85% foreign tourists

The use of Veturilo public bicycles by tourists in 2024

25% domestic

tourists
of tourists used Veturilo

28%

public bicycles

36% foreign tourists

Source: Badanie opinii 0s6b odwiedzajgcych Warszawe w 2024 roku Tourism in Warsaw

&
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https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf

City transport accessibility

Public transport

Buses, tramways, metro, railways in 2024

(@ Key tourism services

956 min
passengers used :EEq 47% of passengers traveled by bus
-O—O

Use of tourist attractions public
transport
T
{QrQ[Q]Q% Volume and characteristics of 26% of passengers traveled by tram
PR tourist traffic o o
7/ \
Opinions of the tourism offer
— )
I 21% of passengers traveled by metro
p—
A/
The meetings industry in
Warsaw
~ m 6% of passengers traveled by Szybka Kolei Miejska (Urban Rapid
@ E Rail), Koleje Mazowieckie* and Warszawska Kolej Dojazdowa*
Significance of tourism for the
city's economy

Sustainable development of

tourism

[
i Each weekday, more than 1,500 buses, 450 trams, 62 metros and 31 Urban Rapid Rail trains serve Warsaw's transport needs. The Warsaw Public
i Transport network is about 3,600 km in length within the city limits and 1,600 km outside the city.

1

NS

__________________________________________________________________________________________________________________

The city's tourism image

*Passengers travelling under the 'integrated ticket' offer (ZTM+KM+WKD) e

I . i i W
Source: Zarzad Transportu Miejskiego w Warszawie. Raport 2024 Tourism in Warsaw 32 arszawa
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Public transport
Veturilo public bicycles in 2024

4.8 min

bike rentals

In 2024, 47 km of new, renovated, or designated cycle lanes were opened for use.
Warsaw's cycle network is now 814 km long.

Source: https://veturilo.waw.pl/rowery-veturilo-kreca-warszawiakow/

The average time spent on bicycles is 24 minutes and 15 s., and the
average distance is approx. 3.5 km. In total, Varsovians and tourists

cycled over 17 million km.

The most popular rental point was the one at the Copernicus
Science Centre metro station, located adjecent to the Vistula
boulevards and Powisle Power Plant (Elektrowni Powisle). The
second most popular rental point was the one at the Westfield

Arkadia shopping centre.

Varsovians and tourists had access to 3,330 bicycles

(including electric and tandems), available at 332 rental points.

_____________________________________________________________________________

Tourism in Warsaw 33

Warszawa


https://veturilo.waw.pl/rowery-veturilo-kreca-warszawiakow/
https://veturilo.waw.pl/rowery-veturilo-kreca-warszawiakow/
https://veturilo.waw.pl/rowery-veturilo-kreca-warszawiakow/
https://veturilo.waw.pl/rowery-veturilo-kreca-warszawiakow/
https://veturilo.waw.pl/rowery-veturilo-kreca-warszawiakow/
https://veturilo.waw.pl/rowery-veturilo-kreca-warszawiakow/
https://veturilo.waw.pl/rowery-veturilo-kreca-warszawiakow/

City transport accessibility

Key tourism services

Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city's tourism image

Public transport

Warsaw Tourist Lines in 2024

204,000

passengers

_____________________

Warsaw Tourist Lines

enjoys unwavering

popularity among both
Warsaw residents and
tourists. In the spring of
2024, it launched for the
sixteenth time, attracting

almost as many passengers

as the previous year.

Source: Zarzad Transportu Miejskiego w Warszawie. Raport 2024

147,000 passengers crossed the river on three ferries

Almost 4,400 people took a boat trip to Serock, just outside the city
More than 30,000 passengers travelled on the historic 100 bus route
More than 18,000 passengers travelled on the historic trams

3,500 people went on a trip outside the city on the Piaseczno-Grdjec Narrow

Gauge Railway

&
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Popularity of tourist attractions
Most popular attractions among residents and tourists
- number of visits in 2024 (1 of 2)

Royal tazienki
Museum in Warsaw

@\@@ 5,506,419

Royal Castle
in Warsaw —Museum

([ 21480

Source: Own study based on data from establishments

Museum of King Jan lll's
Palace at Wilanow

(E@@ 2,763,395

PGE National
Stadium

@@@ 2,100,000

&
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Popularity of tourist attractions

@ City transport accessibility
Most popular attractions among residents and tourists

- number of visits in 2024 (2 of 2)

- National Museum Y | Copernicus Science Centre
B "y | (CSC)

([ vossass

Key tourism services

in Warsaw

Use of tourist attractions

aly ‘f A ¥ ;- 000
e s e 4| (M\m 1,500,655

oo0oo  Volume and characteristics of
ORI tourist traffic -
“ 17 ¥ Palace of Culture

Warsaw Zoological
and Science in Warsaw

m Opinions of the tourism offer :
. - ¥ Garden i
The meetings industry in L i @@@ 983,164 "—:' -: : @@@ 888,181

=
AP Warsaw
POLIN Museum of the History o

N Significance of tourism for the
= Museum of the Warsaw - _ :
| m G e, &8 Polish Jews

e
city's economy
Uprising :
W Sustainable development of | ‘ 000 A N 00O
il PRI () 779,902 *g.,ifwxﬁ' 3“% (i) 4320
i 67?'.‘,:\) # * ; t ¥

tourism
o

The city's tourism image
Source: Own study based on data from establishments

N
/]

&
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I\
Popularity of tourist attractions "@
Attractions visited by tourists — top 10 in 2024

old Town in Warsaw [ NI -3% old Town in Warsaw | NI 539
Royal tazienki Museum | HNNENENEENENEEGEGNGN 17% Royal tazienki Museum | NNNEEEEN /4%
Palace of Culture and Science | HINNENEGEGEGNE /3% Palace of Culture and Science | INNEGEEN 37%
Vistula/river areas | NN 34% Vistula/river areas | NI 37%
Museum of the Warsaw Uprising | NI 29% Royal Castle in Warsaw | NN 36%
Royal Castle in Warsaw | NN 26% Museum of the Warsaw Uprising | NI 34%
PGE National Stadium N 22% POLIN Museum ojfetvf;se History of Polish ——
Copernicus Science Centre | I 20% National Museum in Warsaw | I 26%
National Museum in Warsaw | I 19% Copernicus Science Centre | 19%
POLIN Museum oert\::E History of Polish N 6% Museum of I;ivn”gajnaénwlll's Palace at . 19%
B domestic tourists B foreign tourists

Comment: The most frequently visited places in Warsaw, among both domestic and international tourists, include the Old Town, the Royal

tazienki Park, and the Palace of Culture and Science. It's worth noting the high ranking of the Vistula River and its riverside areas. This

increasingly popular attraction in Warsaw has overtaken the Royal Castle and the PGE National Stadium, among others.

*The percentages given exceed 100% (respondents could indicate more than one answer)

&

. R , . . i i W
Source: Badanie opinii 0s6b odwiedzajgcych Warszawe w 2024 roku Tourism in Warsaw 38 arszawa
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Events as tourist attractions

Selected cultural and sports events in 2024

In 2024, the PGE National Stadium was the venue of exceptional musical
events. Music fans had a wide range of performers to choose from
representing various musical styles. These included Metallica, Taco
Hemingway, and Andrea Bocelli.

The greatest publicity and interest was aroused by three Taylor Swift
concerts staged in early August 2024. Almost 200,000 people from Poland
and around the world came

to Warsaw to attend the American singer's show.

Warsaw's biggest sports arena also hosted numerous football matches. The

most high-profile and prestigious event was a UEFA Super Cup match

between Real Madrid and Atalanta Bergamo.

against demanding opponents at the PGE stadium throughout 2024,

1

1

1

1

1

1

|

1

| In addition, the Polish national football team played a number of matches
1

:

1

! including the national teams of Turkey, Portugal, Croatia, and Scotland.

1
1
1
1
\

Source: Own study based on: https://www.pgenarodowy.pl/
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Events as tourist attractions

Selected cultural and sports events in 2024

\

On August 1, 2024, Warsaw once again came to a halt to commemorate the outbreak of
the Warsaw Uprising. The 80th anniversary of one of the most important events in the
history of the capital was commemorated under the slogan 'W jak wolnos¢' (W for
wolno$é/freedom). This was a reference to a key value that inspired Varsovians to take up
a heroic fight. In many places of significance to the course of the Uprising, official

commemorations, special exhibitions and concerts were held.

Over 300,000 participants set another record result for one of Warsaw's favourite cultural events—the Night of Museums. In 2024,
visitors benefited from a free offer of over 300 institutions and special public transport routes served by vintage rolling stock, which
were used by almost 12,500 people. The most popular venues on that night were the Royal Castle, the Palace of Culture and Science,

the Museum of the University of Warsaw, and the National Museum.

- r—
4 v
. "

In 2024, Warsaw once again proved itself to be the running capital of Poland.

Residents and visitors alike created an atmosphere of record-breaking attendance at

-~
funeEg
LRF R

events. In total, over 37,000 people participated in the Warsaw Marathon, the

Warsaw Half Marathon, and the Independence Run. Each year, the races attract every
more enthusiasts who enjoy spending time outdoors and are eager to test themselves

in sporting competitions.

. i i Warszawa
Source: Own study based on: https://um.warszawa.pl/; https://nnmaratonwarszawski.com/pl/ Tourism in Warsaw 40
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Events as tourist attractions
Tourist participation in events and visits to cultural
institutions in 2024

During their stay in the city, 14% of tourists

NN participated in events organised in Warsaw.
These were more often domestic tourists (16%)
than foreign ones (10%).

Six out of ten tourists (62%) who came to the

city visited cultural institutions located in

0,0

So° Warsaw..

Source: Badanie opinii 0s6b odwiedzajgcych Warszawe w 2024 roku

The most popular were museums,
which were visited by almost half of
tourists (49%). These were more often
foreign tourists (59%) than domestic
ones (44%).

Tourism in Warsaw 41
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Selected elements of the tourist offer

Tourists' use of selected elements of the offer in 2024

cultural attractions ||| T 31+ cultural attractions ||| G o2
Shops and shopping malls _ 71% Shops and shopping malls _ 78%
Nightlife (clubs, discos, bars) _ 54% Nightlife (clubs, discos, bars) _ 63%
Recreational and sports opportunities. _ 46% Recre;;i)oonritiril(i:lessports _ 53%
Service at tourist information points _ 34% Availability of guide services _ 52%
Availability of guide services _ 33% Service at tourist information points _ 49%

Possibility of exploring the city using 0 Possibility of exploring the city using _ 0
hop-on-off buses, vintage vehicles - 22% hop-on-off buses, vintage vehicles 33%

B domestic tourists W foreign tourists

Commentary: It is apparent that foreign tourists take advantage of the city's offer in terms of its attractions more extensively than domestic

tourists. The biggest difference can be seen in the case of guide services (19 p.p.), while the smallest relates to shops and shopping centres, as

well as to recreation and sports (7 p.p.). The offer's most popular aspects are culture, shops and malls.

&
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Source: Badanie opinii 0s6b odwiedzajgcych Warszawe w 2024 roku Tourism in Warsaw 42 arszawa
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Volume of tourist traffic ||| lm\ |||

Tourist traffic in Warsaw is made up of arrivals of people who came for a day and did not use accommodation (one-day visitors), and arrivals of
visitors who stayed in Warsaw from 2 to 365 days, i.e. they used at least one overnight stay (tourists). The estimate of tourist arrivals includes both
those who used the tourist accommodation base during their stay and those who chose to stay with friends or relatives. The estimate concerns the

number of arrivals, not the number of people, as the same person could visit Warsaw more than once a year.

Estimated arrivals of tourists and one-day visitors in 2024

(number and change from 2023)

+32%

20,937,000

Arrivals of tourists and one-day visitors

+40%

8,700,000

Arrivals of one-day visitors

+27%
12,237,000 ———

Arrivals of tourists

Commentary: Most of the tourist traffic in Warsaw is acounted for by tourist arrivals, but 2/5 are arrivals of people who only stay in the city for

one day.

&

. i i Warszawa
Source: Szacunek ruchu turystycznego w Warszawie w 2024 roku Tourism in Warsaw 44
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Volume of tourist traffic ||| lm\ |||

Estimated tourist arrivals in 2016—-2024* (million)

Key tourism services

Change
compared
Use of tourist attractions to 2023
12,2
+27%
500 Volu'me and_ characteristics of Commentary: The number of
HHERT tourist traffic R
arrivals in 2024 represents not only
+17% -
a full rebound from the crisis
Opinions of the tourism offer caused by the Covid-19 pandemic
and the war between Russia and
Ukraine, but also, the highest
tourist traffic in Warsaw since its
The meetings industry in +58% measurement began. Although the
Warsaw . .
number of arrivals of domestic
tourists had already exceeded the
N . 2019 level in 2023, for foreign
Significance of tourism for the &
city's economy tourists it remained lower.
2016 2017 2018 2019 2020 2021 2022 2023 2024
—@—total ==@=domestictourists ==@==foreign tourists
Sustainable development of
tourism
The city's tourism image *To enable comparisons between years, data for 2022 includes Ukrainian citizens who used Warsaw accommodation
facilities after the outbreak of the war. o

. i i Warszawa
Source: Szacunek ruchu turystycznego w Warszawie w 2024 roku Tourism in Warsaw 45
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Volume of tourist traffic

Estimate of tourist arrivals by quarters in 2024 (in thousands)

3325 3282

3124
2506
2260
2140
1824
984 1065
] I I

first quarter second quarter third quarter fourth quarter

2389

B Tourists in total W domestic tourists W foreign tourists

Commentary: The number of arrivals in individual quarters is very similar, especially from the second to fourth quarter, indicating very low

seasonality of tourist traffic in Warsaw.

&
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Volume of tourist traffic ||| lm\ |||

Estimate of tourist arrivals by country in 2024

Key tourism services

Use of tourist attractions

500 Volume and characteristics of . / \
T tourist traffic Foreign I Polish diaspora arrivals* (18%) play an important role in arrivals '
3624 000 i from abroad. In 2024, the number of arrivals was 659,000, i
30% i mainly from Western Europe and North America. Most arrivals i
Opinions of the tourism offer | ) i
12 237 000 1 were recorded from: :
|+ The United States 145,000 |
Poland ! !
8613 000 1 * UK 82,000 i
1 1
The meetings industry in 0% i * Germany 77,000 i
(]
Warsaw '+ The Netherlands 47,000 )
\ U
Significance of tourism for the
city's economy
Sustainable development of
tourism
The city's tourism image
*Arrivals of people of Polish origin who have lived abroad for at least 12 months. <&

. i i Warszawa
Source: Szacunek ruchu turystycznego w Warszawie w 2024 roku Tourism in Warsaw 47
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Volume of tourist traffic ||| lm\ |||

Estimate of domestic tourist arrivals by province in 2024 (number and

percentage)

Kujawsko-pomorskie Zachodniopomorskie
6,3% 6,1%
541 000 523 000

Slaskie

12 1% Dolnoslaskie
1046 000 11,3% Wielkopolskie
ey 8,9% Podkarpackie Podlaskie

763 000 4,4% 3,4%

Lubelskie 375000 295 000

5,2%
449 000

Warminsko-mazurskie  Opolskie
3,2% 2,0%
277 000 172 000

Swietokrzyski
Matopolskie Pomorskie Mazowieckie toédzkie Lubuskie e
11,6% 9,8% 6,5% 4,4% 3,0% 1,9%
997 000 843 000 560 000 381 000 258 000 160 000

Commentary: The largest number of domestic tourists came from the Silesian, Lesser Poland (Matoposka) and Lower Silesian provinces, which

together generated 35% of domestic inbound traffic to Warsaw.

&

. i i Warszawa
Source: Szacunek ruchu turystycznego w Warszawie w 2024 roku Tourism in Warsaw 48



https://go2warsaw.pl/wp-content/uploads/Szacunek_ruchu_turystycznego_w_Warszawie_2024.pdf

City transport accessibility

Key tourism services

Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city's tourism image

Volume of tourist traffic

Estimate of tourist arrivals by country in 2024

(number and percentage)

Lithuania 6,1%
221000

USA 10,4%
377 000

The
Netherlands
Italy 4,7% Spain 3,5% 3,3%
170000 126 000 120 000

Ukraine 24,8% others 23,2% Germany 7,6% Belarus 3,9% Israel 2,9% France 2,8%
900 000 840 000 277 000 140 000 106 000 100 000

Commentary: The largest numbers of foreign tourists came from Ukraine, the USA, Germany, and the United Kingdom, which together generated

half of foreign inbound traffic to Warsaw.

&
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Volume of tourist traffic

Estimated arrivals of foreign tourists in 2018-2024 (thousands), with Ukrainian citizens

presented separately*

Change

compared

to 2023

3624

+58%

+46%

+111%

2018 2019 2020 2021 2022 2023 2024

=—@=—foreign tourists
—8—foreign tourists not including Ukrainian citizens

=@=_Citizens of Ukraine

*In order to enable comparisons between years, the data for 2022 include residents of Ukraine who used Warsaw

accommodation facilities following the outbreak of war.

Source: Szacunek ruchu turystycznego w Warszawie w 2024 roku

Commentary: Following the
outbreak of war in 2022, Ukrainians
sought refuge and used
accommodation facilities in
Warsaw. Their arrivals fell in 2023,
but rose again in 2024. The purpose
of stay is now mainly leisure and

sightseeing.

As for arrivals of residents of other
countries, their number also
increased significantly in 2024,
bringing the volume of arrivals back
to the pre-Covid-19 pandemic level.

&
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Volume of tourist traffic ||| lm\ |||

Estimated arrivals of one-day visitors by country in 2024

Key tourism services (number and percentage)

Use of tourist attractions

500 Volume and characteristics of

. . Foreign

i tourist trafic " AN .. .
3400 000 / N
! 1
39% | o . - !
! The number of one-day arrivals increased against 2023 to a similar |
N 1 1
Opinions of the tourism offer 8700000 i extent for both groups of tourists. In the case of Poles, this wasan !
Poland i increase of 43%, and for people from abroad—31%. E
5300 000 y !

61% B g

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city's tourism image

&
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Source: Szacunek ruchu turystycznego w Warszawie w 2024 roku Tourism in Warsaw >l
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Characteristics of tourist traffic
Tourist profile in 2024

Age group
>60 years of 15-19 years
50— 59 years aie of age
of age 8% 9%
9% 20 - 24 years of

. age

14%

Domestic

40 - 49 years of

age tourists 25 -29 years of
21% age
15%
30 -39 years of
age
23%
Size of place of residence
Village
0,
City > 500,000 6% City < 20,000
17%

. 15%

200,000 - 500,000 . 20,000 - 50,000
21% Domestic 15%
tourists °
100,000 — 200,000 ‘K 50,000 - 100,000
16% 10%

Source: Badanie opinii 0s6b odwiedzajgcych Warszawe w 2024 roku

City > 500,000

>60 years of 15 — 19 years of

50 — 59 years of

age age... age
9% 7%
20 - 24 years
of age
40 — 49 years of 17%
age

Foreign

tourists 25— 29 years of
age
20%

16%

30 — 39 years of
age...

Village
4%

City < 20,000
6%
20,000 — 50,000
4%

‘ 50,000 — 100,000
6%

Foreign

tourists

200,000 - 500,000
17%

55%

100,000 - 200,000
7%

&

52 Warszawa

Tourism in Warsaw


https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf

City transport accessibility

Key tourism services

Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city's tourism image

Characteristics of tourist traffic

Characteristics of tourists' stay in 2024

Main purpose of visit

Sightseeing

Leisure

Visiting friends or relatives
Business/commerce
Participation in a cultural event
Participation in training

Nightlife (clubs, discos, bars)
Transfer

Experiencing culture, history and local customs
Participation in a sport event
Participation in a conference/fair

Other purpose

I 27%

I, 229%

I 15%

N 25%

I 11%
I 10%
I s
I s
I 6%

I 2%

I 5%

I 2%

I

I 2%

I 20

¥

I 40

I 13%

[ A

B %

N 3%

B %
I 1%
I -

B Domestic tourists M Foreign tourists

Source: Badanie opinii 0s6b odwiedzajgcych Warszawe w 2024 roku

Business was the main

|

1

|

1 .

1 reason for coming to

i Warsaw for 16% of domestic
1
1
1
1

and 11% of foreign tourists.*

________________________

*The total percentage of people
who chose the answers:
"participation in training",
"participation in
conferences\fairs",
"business\commerce".

&

53 Warszawa

Tourism in Warsaw


https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf

City transport accessibility

Characteristics of tourist traffic

Characteristics of tourist stays in 2024

Key tourism services Reasons for visit*

I, 62
I  65%
. 49%
I 665
I 1%

I 27%

Interesting monuments, architecture, and museums
Use of tourist attractions
Rich history of the city, culture and traditions

Easy access

500 Volume and characteristics of

T tourist traffic National capital 21%
I 6% Commentary: Much more often than
The opportunity of relaxing on thg promenades, in the parks and on 19% domestic tourists, foreign tourists
ini - the Vistula g
Opinions of the tourism offer — choose Warsaw due to the good value
. (]
Wide food and beverage offer R for money of services, and high level of
fety.
. . I 17 >
Attractive entertainment offer - 10% 17%
The meetings industry in — ’
)
Warsaw Interesting attractions off the main tourist trail _13/17‘y Basis: A pool of respondents whose main purpose
0
of arrival is leisure, sightseeing, experiencing
Attractive retail offer - 9% i

B s culture, history and local customs, as well as
Significance of tourism for the nightlife (clubs, discos, bars).
city's economy Numerous attractions for children H’/ 6%

(]
N s *The percentages given exceed 100% (respondents
Good value for money °_ 4% could indicate more than one answer) and the main
. (o]
Sustainable development of — reasons for visiting are also shown (in percentages
tourism High level of safety _0 15% for domestic tourists).
0

B Domestic tourists M Foreign tourists

The city's tourism image

&
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Characteristics of tourist traffic

Characteristics of tourist stays in 2024

Sources of information about the city obtained prior to visit*

Websites

N 55%

I 65

I 9%
I 34%
I 2%
I 29%
I 0%

I o

B %

I %

B %

I 1%

B s

B 2%

I 5%
I 10%

Family/friends

Social Media e.g. Facebook, Instagram

Mobile aplications

Blogs

Printed tourist guides, maps

Other

| did not look for information

B Domestic tourists M Foreign tourists

*The percentages given exceed 100% (respondents could indicate more than one answer).

Source: Badanie opinii 0s6b odwiedzajgcych Warszawe w 2024 roku

Over the years, the role of online
information sources and social media
has been growing and the influence of
traditional tourist guides decreasing. At
the same time, family and friends are
still an important source of information

about Warsaw.

Tourism in Warsaw

__________

1
1
1
1
I
I
1
1
1
1
1
1
I
I
1
1
1
1
1
1
1

__________
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Characteristics of tourist traffic

Characteristics of tourist stays in 2024

Visit organiser and travel companions

Tourists most often organised their visit themselves (76%).
Organisation by family or friends was declared by 17% of foreign
tourists and 8% of domestic vsitors. Only 6% of people had their

trip organised by a workplace or company, and 2% by a travel

agency.

Visitors to Warsaw most often travelled together* with family

(o3¢} (43%), and least frequently travelled as part of an organised

{QI\VALQ\ group (8%). Solo travellers and people travelling with friends

constituted 1/4 of tourists.

*The percentages given exceed 100% (respondents could indicate more than one answer).

Source: Badanie opinii 0s6b odwiedzajgcych Warszawe w 2024 roku

Around 1/3 of people who
travelled with family were
accompanied by 1 person. The
same number of people travelled
with 3 to 5 other people.

4 out of 10 tourists who
travelled as part of an
organised group said it was
a school trip.

&
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Characteristics of tourist traffic

Characteristics of tourist stays in 2024

Key tourism services Frequency of visits—how many times tourists have been before

Use of tourist attractions

500 Volume and characteristics of
T tourist traffic 1. -_8%
63%
5 B 0% Commentary: Almost 2/3 of domestic tourists who visited
Opinions of the tourism offer I 5% Warsaw in 2024 came for at least the fifth time, while among
3.-5. I 229 foreign tourists there is an inverse proportion — 2/3 came for
0,
I 2% the first time.
.  60%
The meetings industry in I 0%

Warsaw
B Domestic tourists B Foreign Tourists

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city's tourism image

&
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Characteristics of tourist stays in 2024

Key tourism services Length of stay

B 2%

I 3%

I 0%

|

I 2%

Bl 2%

[ A
I 73

<3 hours

Use of tourist attractions

>3 hours, but no overnight stay

1 night
500 Volume and characteristics of

RINININ H i
tourist traffic > 1 night

Opinions of the tourism offer

I 39%
I 19%

to stay longer in Warsaw than domestic tourists I 23
3 nights
I 32%

I 21%

2 nights

Commentary: Foreign tourists choose

The meetings industry in
Warsaw

4-5 night
Significance of tourism for the "EE I 5
city's econom 0
¥ Y 6-10 nights I 0%
I 16%
. Bl 4%
> 10 nights
Sustainable development of I 3%

tourism
B Domestic tourists B Foreign tourists

The city's tourism image
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Attractiveness to tourists

General assessment of the city's attractiveness (2024)

Positive ratings

-

B Domestic tourists B Foreign tourists

Moderate ratings

Negative ratings

____________________________________________________________

percentage points.

Source: Badanie opinii 0s6b odwiedzajgcych Warszawe w 2024 roku

e gE
I

Since the pandemic, Poles' assessment of Warsaw's tourism attractiveness has not changed.

Among foreign visitors, while the proportion of positive ratings has remained stable, the share of negative ratings has increased by several

Tourism attractiveness index

(based onNet Promoters Score):

&
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Attractiveness to tourists
The biggest attractions - top 10 in 2024
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Key tourism services
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tourist traffic
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Significance of tourism for the
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Sustainable development of
tourism

The city's tourism image

Old Town in Warsaw

Royal tazienki Museum

Palace of Culture and Science

Vistula\riverside areas

Museum of the Warsaw Uprising

PGE National Stadium

Royal Castle in Warsaw

National Museum in Warsaw

Copernicus Science Centre

POLIN Museum of the History of
Polish Jews

29%

25%

23%

12%

11%
B e
B
B

6%

B s

B Domestic tourists

Old Town in Warsaw

Palace of Culture and Science

Other museums

Royal tazienki Museum

POLIN Museum of the History of
Polish Jews

Royal Castle in Warsaw

Vistula\riverside areas

Parks & gardens

Museum of the Warsaw Uprising

National Museum in Warsaw

W Foreign tourists

Commentary: Invariably, Warsaw's main attraction in the opinion of tourists is the Old Town. The Vistula River occupies a high position, next to

symbolic sites and the most famous museums. The riverside boulevards and walking trails on its wild right bank are increasingly used not only

by city residents but also by visitors.

*The percentages given exceed 100% (respondents could indicate more than one answer).

Source: Badanie opinii 0s6b odwiedzajgcych Warszawe w 2024 roku
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City transport accessibility .
City offer ) 0 9%

Evaluation of individual aspects of the offer (2024)

Key tourism services

— share of positive ratings*

Use of tourist attractions

Food and beverage facilities Commentary:
93%

Cultural attractions Domestic tourists assess the

93%

84% Value for money
Volume and characteristics of ? entertainment, recreation and

tourist traffic sports offer, as well as the services

Possibility of exploring the
city using hop-on-off buses, of guides, much more highly than
vintage vehicles

Shops and shopping malls

93% 74%

foreign tourists.

Opinions of the tourism offer . .
Foreign tourists assess the value for

money of services better than their
Nightlife (clubs, discos, bars) 79% Veturilo public bikes

91%

domestic peers.

The meetings industry in
Warsaw

92%

Public transport Green areas

. . 73% 76%
Significance of tourism for the 90% 87% ° ’/
0,
city's economy b 83%
Accommodation base ? 85% Availability of guide services

Recreational and sports
Sustainable development of opportunities =@—Domestic tourists

tourism . .
=@ [oreign tourists

The city's tourism image

*Among respondents who used a given category of service <&

Source: Badanie opinii 0s6b odwiedzajgcych Warszawe w 2024 roku Tourism in Warsaw 62 arszawa

& 2 R e



https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
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City transport accessibility

Key tourism services

Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city's tourism image

City offer ) 0 9%

Assessment of selected aspects of the city's functioning (2024)
— share of positive ratings

5 Q
~ '“) 85% | 90% 74% | 86%
Vo domestic tourists | foreign tourists domestic tourists | foreign tourists
Atmosphere of the city Cleanliness of streets
84% | 91% 81% | 92%
domestic tourists | foreign tourists domestic tourists | foreign tourists
Safety Green areas

Commentary: Foreign tourists rate each of these aspects more highly than domestic visitors. The biggest difference is found in ratings for the

cleanliness of streets (12 p.p.) and green areas (11 p.p.).

&

Source: Badanie opinii 0s6b odwiedzajgcych Warszawe w 2024 roku Tourism in Warsaw 63 arszawa



https://go2warsaw.pl/wp-content/uploads/Badanie-opinii-osob-odwiedzajacych-Warszawe-2024.pdf
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City transport accessibility

Key tourism services

Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city's tourism image

Satisfaction with the stay and likelihood

of coming back

Recommending a visit to Warsaw (2024)

56

Net Promoters Score* among
domestic tourists

52

Net Promoters Score* among
foreign tourists

-30
change compared
to 2019

-1
change compared
to 2019

Commentary: The Net Promoter
Score (NPS) value for domestic
and foreign tourists is very
similar in terms of

recommending visiting. Poles

show much more willingness

than foreigners to visit again.

Willingness to return to Warsaw (2024)—share of positive responses

of domestic tourists

80% would like to visit

Warsaw again

*NPS measures visit satisfaction. It is calculated by subtracting the percentage of promoters from the

percentage of critics. It can range from -100 to +100.

-8 p.p.
change compared
to 2019

Source: Badanie opinii 0s6b odwiedzajgcych Warszawe w 2024 roku

of foreign tourists would like -14 p.p.
to come back to Warsaw

change compared
to 2019

&
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City transport accessibility

Infrastructure—event space in selected facilities in 2024

Key tourism services

2,100 m? D e e
POLIN Museum of the History of

e Gl Taies stmeiane Polish Jews Warsaw has over 200 major conference and event facilities

(conference centres and hotels, as well as museums,
theatres and colleges with conference rooms).

________________________________________________

2,500 m?
Royal Castle in Warsaw

Volume and characteristics of
tourist traffic

4,000 m?
'Koneser’ Centre in
Praga

Opinions of the tourism offer

/
©
‘\

15,000 m?

EXPO XXI 9 9 50,000 m?
Warsaw 9 9 9 PGE National
%P The meetings industry in Warsaw 9 -  Stadium
AN
1,000 m?
9 Copernicus Science
over 20,000 m?2 Centre
Significance of tourism for the Warsaw Congress Centre
city's economy Palace of Culture and Science
5,000 m?
DoubleTree by Hilton
Hotel & Conference
Centre Warsaw

Sustainable development of
tourism 9
143,000 m? 1,200 m? 2,400 m?
The city's tourism image Ptak Warsaw Expo Main Building of the Warsaw University of COS Torwar
Technology

&

. - Tourism in Warsaw 66 Warszawa
Source: Warsaw Tourism Organisation




City transport accessibility

Warsaw in the International Congress and Convention Association 6 fl‘
(ICCA) ranking

Key tourism services

Use of tourist attractions

. 1st place 21st place 31st place
Volume and characteristics of

tourist traffic in Poland in Europe globally
(1stin 2023) (22nd in 2023) (30th in 2023)

Opinions of the tourism offer

62 association meetings* in 2024

%P The meetings industry in Warsaw
atata'al

(53in 2023)
Significance of tourism for the
city's economy

Sustainable development of

tourism * According to ICCA criteria, meetings of international associations must meet three conditions: take place regularly,

gather a minimum of 50 participants, and involve movement between at least three countries.

The city's tourism image

&

Source: https://www.meetingplanner.pl/artykuly/raport/1053802-raport-icca-polska-utrzymuje-pozycje-rynek-
Warszawa

przechodzi-transformacje.html; Tourism in Warsaw. Report 2023 Tourism in Warsaw 67



https://www.meetingplanner.pl/artykuly/raport/1053802-raport-icca-polska-utrzymuje-pozycje-rynek-przechodzi-transformacje.html
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https://www.meetingplanner.pl/artykuly/raport/1053802-raport-icca-polska-utrzymuje-pozycje-rynek-przechodzi-transformacje.html
https://www.meetingplanner.pl/artykuly/raport/1053802-raport-icca-polska-utrzymuje-pozycje-rynek-przechodzi-transformacje.html
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https://go2warsaw.pl/wp-content/uploads/Turystyka_w_Warszawie_Raport_2023_pl.pdf
https://go2warsaw.pl/wp-content/uploads/Turystyka_w_Warszawie_Raport_2023_pl.pdf

City transport accessibility

Key tourism services

Use of tourist attractions

Volume and characteristics of

tourist traffic

Opinions of the tourism offer

The meetings industry in Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city's tourism image

The meetings industry in 2024

Total number of events and participants*

16,370 total number +13% +4%

Of events change change
compared to compared to
2023 2019

+18%
,O |O | |O|O| 2,697,459 participants change

compared to
2023

Rodzaj wydarzen

68 % 29 %
corporate and incentive conferences and
0—0—O0

events OO0 congresses

*Based on Warsaw Convention Bureau data, sourced from information provided directly by the main
conference and exhibition venues, as well as data obtained from the Demand Outlook system run by Z-
Factor (Seerio). This system does not cover all conference facilities in Warsaw—the information concerns
the city's 45 main conference hotels.

Source: Warsaw Tourism Organisation, Z-Factor/Seerio; Raport Przemyst Spotkan i Wydarzen w Polsce

-3%
change
compared to
2019

fairs and
P exhibitions

= | o
So2

&
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Citv ¢ . bl . . ‘ \
ity transport accessibility Events in conference hotels in 2024 0—0—0

Main indicators
Key tourism services
e T | P TTTTTTTTTT o mmmmsmmsmsmmemmoo i
| = L :
I Total number of events: 16,082 i ! Total number of event participants: 722,098 o Average duration of event: !
1 o [ : 1
. . :-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_—_—_-_-_-: S B < E Y '
Use of tourist attractions I 1o . . i
' Average number of events per day: 44 Lo Average number of event participants: 45 P !
Volume and characteristics of Events in Warsaw by sector Events by type of organiser
tourist traffic
Opinions of the tourism offer IT and
communications
6% Government & public
. bodies
Q&P L . humanities 8%
A The meetings industry in 10% 6
poseN Warsaw
economics and trade and Cor;lc;/rate
politics services 0
Significance of tourism for the 11% 48%
city's economy
technology Associations and non-
12% profit organisations
Sustainable development of 11%
tourism medicine
13%
The city's tourism image
)

Source: Demand Outlook, Z-Factor/Seerio Tourism in Warsaw 69 Warszawa




City transport accessibility

Events in conference hotels in 2024 ‘o_o_o\

OO0
Key tourism services
Use of tourist attractions
Number of events by hotel category Number of events by length
Volume and characteristics of
tourist traffic
2-star 4-day and longer

Opinions of the tourism offer 1,2% 5,3%

5-star 3-day 1-day

27,2% 3-star 8,7% 61,0%

6,5%
é? The meetings industry in
éﬁ%ﬁ Warsaw 2-day
25,0%
4-star
65,1%
Significance of tourism for the
city's economy
Sustainable development of
tourism
The city's tourism image
k>

Source: Demand Outlook, Z-Factor/Seerio Tourism in Warsaw 70 Warszawa




City transport accessibility

Events in conference hotels in 2024 ‘o_o_o\

. OO0
Percentage share in terms of length of events by hotel category
Key tourism services
4-day and longer
Use of tourist attractions 0 4-day and longer
5% 9
5%
3-day 3-day
7% 9%
Volume and characteristics of
tourist traffic 1-day 1-day
2-day 67% 2-day 60%
21% 26%
Opinions of the tourism offer
%P The meetings industry in 4-day and longer 4-day and longer
AX Warsaw >% a%

3-day 1-day
Significance of tourism for the 9% 1-day 3-day 39%
city's economy 51% 13%

*%

Sustainable devel t of -
t;jr?sl:na e development o 2 d?y 2-day

35% 44%
The city's tourism image

<

Source: Demand Outlook, Z-Factor/Seerio Tourism in Warsaw 71 Warszawa




City transport accessibility

Key tourism services

Use of tourist attractions

Volume and characteristics of

tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city's tourism image

Events in conference hotels in 2024

Number of events by
day of the week *

4786 4897 4825

3682
3299
2801
2120
& & & N > N &

IS RS S5 ts$

& & & <2 & S N
N <3 $®&\ & & S

* the total exceeds the number of events from 2024, because
the events were divided into individual days of the week (e.g.
a three-day event is counted three times — for each day
separately)

Source: Demand Outlook, Z-Factor/Seerio

Number of events
by month**

1661
1660 1628 1578

1384 1392

** the total exceeds the number of events in 2024, because events taking place at the
turn of the months were counted twice - for each of the two months separately

&

72 Warszawa

Tourism in Warsaw



City transport accessibility

Events in conference hotels in 2024 ‘o_o_o\

Best results by segment

Key tourism services

__________________________________________________________________________________________________________________

Use of tourist attractions Greatest area occupied (in m2)

The largest number of participants

i RIRIND

Highest number of events

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

é? The meetings industry in
M Pharmaceuticals, Medicine, Health and

A0\ Warsaw Travel/Tourist services Pharmaceuticals, Medicine, Health and
beauty beauty
Significance of tourism for the Q g
city's economy A,\Q
Sustainable development of e e e b emmommmmmmmommmmmoomoooooooooooe !

tourism

The city's tourism image

b
Source: Demand Outlook, Z-Factor/Seerio Tourism in Warsaw 73 Warszawa




City transport accessibility

Events in conference hotels in 2024 ‘o_o_o\

Total number of events by segment

Key tourism services

Number of Number of
Segment Segment
events events
Use of tourist attractions
Travel/Tourist services 1,834 Transport / Logistics / Haulage 351
Pharmaceuticals, Medicine, Health and beauty 1,830 Industry / Construction 350
Volume and characteristics of Marketing/ Media/ PR/ Event Agencies 1,080 FMCG/ Tobacco 348
tourist traffic
Education/ Training 987 Banks 318
Consulting / Recruitment 894 Energy / Oil / Gas 263
Opinions of the tourism offer
Technology, IT, Telecommunications, Online Services 894 Automotive 244
Sales / Distribution 596 Insurance 233
%P The meetings industry in Production 412 Food and drink, HoReCa 153
Warsa
AN v Entertainment 395 Textile industry / Fashion 115
Government / Politics / Military 395 Chemicals industry / Plastics 80
Significance of tourism for the
city's economy Finance 383 Agriculture 78
Religious / Social / Charitable Groups 366 Metal / Steel / Paper industry 72
Sustainable development of Architecture / Real estate agencies / Developers / Renovation 363 Science / Research 65

tourism

The city's tourism image

b
Source: Demand Outlook, Z-Factor/Seerio Tourism in Warsaw 74 Warszawa
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SIGNIFICANCE OF TOURISM
FOR THE CITY’S ECONOMY



@ City transport accessibility

A

@ Key tourism services

e Use of tourist attractions
gl

oo0oo  Volume and characteristics of
PR tourist traffic

Opinions of the tourism offer

/\/' Significance of tourism for the
city’s economy

Sustainable development of
tourism

The city's tourism image

Tourist spending
Estimated spending by tourists in Warsaw in 2023 (and year-on-year change)
-11%
2.7 billions of EUR

Spending of tourists in total

+14% I I -33%
1.6 billions of EUR ———— 61% 39% 1.1 billions of EUR
Spending of domestic tourists Spending of foreign tourists

Estimated share of spending by foreign tourist country of residence
in 2023

Benelux
countries, 7%

United Kingdom, Selected Asian
Germany, 17% 16% Others, 12% Ukraine, 12% countries*, 12% | USA, 10%

*China, Japan, South Korea, Singapur, Qatar, United Arab Emirates, Azerbaijan, Israel. i

. . i i Warszawa
Source: Oszacowanie wptywu turystyki na gospodarke Warszawy w 2023 roku Tourism in Warsaw 76



https://go2warsaw.pl/wp-content/uploads/Wplyw-na-gospodarke.pdf

City transport accessibility

Key tourism services

Use of tourist attractions

Volume and characteristics of

tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city’s economy

Sustainable development of
tourism

The city's tourism image

Tourist spending
Estimated tourist spending by purpose of trip in 2023

(average expenditure per stay per person in EUR)

706

Commentary: Foreign tourists visiting Warsaw
for business purposes spend the most per

person. Meanwhile, foreigners visiting friends or

relatives spend the least.

233 239
197
I ] I I

Business purposes visiting friends or relatives other tourist purposes

B Domestic tourists M Foreign tourists

b
. . i i Warszawa
Source: Oszacowanie wptywu turystyki na gospodarke Warszawy w 2023 roku Tourism in Warsaw 77
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City transport accessibility

Tourist spending

Estimated expenditure of tourists in Warsaw in 2023 by type of tourist product (in

Key tourism services EUR million and change compared to 2019)

Use of tourist attractions

Accommodation services | | | A R > +18%
Volume and characteristics of Food and beverage services || | | IR o -21%

tourist traffic
Transport services (road, rail, air) _ 487 -46%

Opinions of the tourism offer

Retail services (retail margin) _ 211

Commentary: In 2023, the total expenditure of

Services related to cultural and recreational activities - 88 domestic and foreign tourists in Warsaw

The meetings industry in
Warsaw

amounted to
carrental ] 35 PLN 12,199 million.

The most important item among tourist-related

Travel agencies, tour operators and other reservation services

A Significance of tourism for the and related activities | o products was expenditure on accommodation
e city’s economy services. In 2019, food and beverage services
Fair and congress organisation services I 7 accounted for the largest share.

Sustainable development of others || GTGzG@GB 236

tourism

The city's tourism image

b
. . i i Warszawa
Source: Oszacowanie wptywu turystyki na gospodarke Warszawy w 2023 roku Tourism in Warsaw /8



https://go2warsaw.pl/wp-content/uploads/Wplyw-na-gospodarke.pdf

A

(&) oty Significance of tourism to the city's economy * /|:I|

Estimated contribution of the tourism economy to the city's GDP in 2023

w Key tourism services

e Use of tourist attractions
gl

oo0oo  Volume and characteristics of
HIHEIEY - tourist traffic

in 2019 in 2023
EUR 4.4 billion EUR 7.5 billion +69%
Opinions of the tourism offer approx. 6.4% of Warsaw's GDP approx. 7.3% of Warsaw's GDP up on 2019

Commentary: The increase in the share of the tourist economy is the result of the development of several industries, mainly catering and land

- transport, which serve not only incoming tourism, but primarily residents. One of the important reasons for the changes is inflation, which we
A Significance of tourism for the

city’s economy

experienced during this period.

Sustainable development of
tourism

*The impact of tourism on the economy of Warsaw is monitored every three years. The last available dataset is
eg The city's tourism image for 2023. It contains a comparison with 2019, which was the last year before the Covid-19 pandemic and the
year from which the previous study comes. wkp

. . i i Warszawa
Source: Oszacowanie wptywu turystyki na gospodarke Warszawy w 2023 roku Tourism in Warsaw 73
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City transport accessibility

Key tourism services

Use of tourist attractions

Volume and characteristics of

tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city’s economy

Sustainable development of
tourism

The city's tourism image

Significance of tourism to the city's economy

Estimated number of people working in the tourism industry in 2023

in 2019 in 2023

89,275 people 92,337 people

6.7% of Warsaw's total 4.7% of Warsaw's total working
working population population

+3,4%

compared to 2019

16.4% gastronomy

8.5% accommodation

i
1
1
16.4% culture and recreation !
1
1
1

_____________________________________

Commentary: An increase can be seen in the estimated number of jobs in the tourism sector compared to the period before the Covid-19

pandemic. At the same time, its share in the capital's labour market has decreased by 2 percentage points.

Source: Oszacowanie wptywu turystyki na gospodarke Warszawy w 2023 roku

Tourism in Warsaw

&
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City transport accessibility

Significance of tourism to the city's economy /[Il
Estimated tourism revenues to the budget of the Capital City of Warsaw in 2023 5

Key tourism services

+267%
109 million EUR change compared to 2019

Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

. +78%
o O () 2,516.8 milion EUR** change compared to 2019

The meetings industry in
Warsaw

Significance of tourism for the Commentary: Warsaw is one of the most attractive cities in Central and Eastern Europe, which also translates into the dynamics of investment

= 2
city’s economy outlays. The capital is strengthening its position and the upward trend in investment outlays was maintained in 2023 even despite the uncertain

situation beyond the country's eastern border.

Sustainable development of
tourism

* The data presented concern investments by private and public sector enterprises employing more than 9

The city's tourism image

people, according to the investment location.
** Estimates based on the investment growth rate in 2023 — 109.5%. o>

. . i i Warszawa
Source: Oszacowanie wptywu turystyki na gospodarke Warszawy w 2023 roku Tourism inWarsaw 81
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SUSTAINABLE DEVELOPMENT OF
TOURISM



City transport accessibility

Key tourism services

Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city's tourism image

Residents' opinion of tourism in Warsaw

The perception of tourism as an important factor in the development of cities in

2024*

1%
2024 52% vy 2%
00
2023 50% 45% Y 2%
1%

2022 66% 4% Kk
1%
2021 55% 3% RS
1%
2019 34% 43% 18% 4%

A sense of the positive impact of tourism development on the
lives of residents in 2024 *

2%
2024 37% 49% 6% 6%
0
2023 34% 50% 7% 7%
2%
2022 34% 48% 11% 5%
2%
2021 35% 56% SYZN 2%
2%
2019 31% 45% 20% 4%

B | strongly agree B | rather agree M | rather disagree

M | strongly disagree Hard to say

* Due to rounding of decimal values, in some cases the data in the chart may not add up to 100%.

Source: Turystyka w Warszawie w opinii mieszkaricow

®

/ \

@-

Commentary: In the opinion of
almost all residents (96%),
tourism is an important factor in
the development of cities.

Over the last 5 years, the sense
of the positive impact of its
development on the lives of
Varsovians has increased (from
76% to 86%). It was most
appreciated during the Covid-19
pandemic, when much fewer

tourists visited the city.

&

83 Warszawa
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City transport accessibility

Residents' opinion of tourism in Warsaw Perception of

Warsaw as a city overcrowded by tourists in 2024*

Key tourism services / i

Among the districts in which tourist

] 1
1 1
1 1
2024 12% 31% 36% 14% 7% | _ |
' traffic was concentrated: |
Use of tourist attractions 2023 11% 35% 33% 11% 10% | residents of Zoliborz, $rodmiescie i
1 . . !
2022 BB 12% 53% 299% o ! (City Centre) and Praga-Pdtnoc i
o i more often believed that Warsaw is !

0 1
- 2021 R 51% 33% 0 ' i !
Volume and characteristics of . . - . ' overcrowded by tourists, i
tourist traffic 2019 9% 23% 48% 16% 4% i residents of Srédmiescie and i

1
' Wilanéw more often declared that |
1
i their daily lives were disturbed by '
Opinions of the tourism offer Perception of daily life in Warsaw in 2024 as disrupted by tourists™ ' .t |
: :

The meetings industry in 2024 RS 37% 38%

Warsaw

2023 YA 33% 31% 7%

0,

N ; y 9 Commentary: In 2024, Warsaw residents
Significance of tourism for the 2022 4% 956 y
city's economy felt less pressure due to the presence of
0,
R G 45% tourists in the city than a year earlier. It
2019 9% 42% 25% 3% was felt the least in 2021-2022, when as
0
W Sustainable development of a result of the Covid-19 pandemic, there
|_|_|J tourism were much fewer tourists in the city.
M | strongly agree B | rather agree M | rather disagree
B | strongly disagree Hard to say

The city's tourism image
* Due to rounding of decimal values, in some cases the data in the chart may not add up to 100%.

&

. o . Tourism in Warsaw 84 Wuarszawa
Source: Turystyka w Warszawie w opinii mieszkaricow
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City transport accessibility

Residents' opinion of tourism in Warsaw

Awareness of renting apartments/houses to tourists in the local area in 2024*

Key tourism services

2024 28% h
! Most often, compared to residents of

Use of tourist attractions 2023 27% | other districts, residents of Srédmieceie,
2021 9% 73% 18% i Praga-Pétnoc and Ursynéw declared in

1

|

1

1

1

1

1

rented to tourists (45%, 34% and 30%,

respectively).

2024 that apartments in their area were
2019 EFA 83% 14%
Volume and characteristics of

tourist traffic M Yes m No Hard to say

Opinions of the tourism offer Assessment of the impact of renting apartments/houses by tourists near their place of
residence on the daily lives of Warsaw residents in 2024. *

2%
The meetings industry in 2024 9% 34% 42% mz%

Warsaw 1%
2023 12% 33% 35% 7% Commentary: After the Covid-19
1i1% pandemic, the share of residents
0, 0, 0 [V
Significance of tourism for the o e 20 Gk 1% declaring that apartments or houses in
e g 0% . .
city's economy 2019 14% 389% 48% 8?22 their area are rented to tourists
increased.
The opinion also started to appear that
W Sust.alnable development of W Very positive M Rather positive ™ Neutral M Rather negative M Very negative = Hard to say such rentals had a negative impact on
tourism

their daily lives.

The city's tourism image
* Due to rounding of decimal values, in some cases the data in the chart may not add up to 100%.
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City transport accessibility

Key tourism services

Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city’s tourism image

The image of Warsaw among Poles™ in 2023

L
Q

3)

Familiarity with Warsaw

More than half of Poles (55%) declare themselves at least well acquainted with Warsaw.

One in 10 inhabitants of Poland know of the capital only through hearsay.

Visiting Warsaw

The vast majority of Poles (77%) declare that they have visited Warsaw at least once in their lives. One in 10
inhabitants of Poland have never been to Warsaw.

More than 1/3 of Polish residents (35%) declare that they visit Warsaw at least

once a year, and among those with family or friends in Warsaw the share is more than half (55%).

Reasons for coming to Warsaw

Leisure tourism is the commonest reason for visiting Warsaw. Within this category, family and friends are an
important factor. Leisure and entertainment purposes are slightly more characteristic of younger people. For older
people, a more common reason for visiting is to attend

a cultural event.

*Data presented in this section come from research on samples of people who have lived in Poland at least
15 years: quantitative research—on a representative sample of people aged 15 and over; qualitative
research—on a sample of people aged 19-75 living in Gdansk, Katowice, Krakow, and Wroctaw. o

Source: Wizerunek Warszawy w Polsce. Raport z badania ilosSciowego

Tourism in Warsaw 87 Warszawa



https://um.warszawa.pl/documents/62144/66515376/Wizerunek_Warszawy_w_Polsce_Raport_z_badania_ilosciowego_2023.pdf/c2f7922b-191c-7549-5daa-76a09d87a723?t=1701243703803

City transport accessibility
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Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city’s tourism image

The image of Warsaw among Poles™ in 2023

Spontaneous associations with Warsaw*

The capital of Poland

The Palace of Culture and Science

The Mermaid

The Royal tazienki Museum

The Warsaw Uprising

Heavy traffic, congestion, traffic jams,
noise, excavations

The Sejm and Senate, Wiejska Street

The PGE National Stadium

The Royal Castle in Warsaw

The big city

N, 19

I 26
I 7%
I 3%

I 1

I 1%

I 0%

I 109

I 10%

I o

Commentary: Poles' primary associations

with Warsaw are dominated by the city's

capital status.

*The percentages given exceed 100% (respondents could indicate more than one association).
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City transport accessibility

Key tourism services

Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city’s tourism image

The image of Warsaw among Poles™ in 2023

Positive feelings about Warsaw

almost 3/4 of Poles
have positive feelings

one fifth of Poles have

neutral feelings

one in 10 Poles
have negative feelings

Source: Wizerunek Warszawy w Polsce. Raport z badania iloSciowego

________________________________

Having family or social ties with Varsovians is
conducive to a positive attitude towards the city,
but not as much as actually living in the capital—

either now or in the past.

Tourism in Warsaw
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Key tourism services

Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city’s tourism image

The image of Warsaw among Poles™ in 2023

Evaluation of Warsaw in selected terms—share of positive ratings

Wealth of cultural and entertainment opportunities _ 68%
Rich retail offer |1, <5
Well-developed public transport system _ 59%
Architecturally interesting _ 58%
Good conditions for running a business _ 56%
Innovative, progressive city _ 55%
Nice, well-maintained city ||| | ;-
Uncongested with easy transit _ 40%
clean - N 35
Good environmental and climate care _ 35%

. . Tourism in Warsaw 90
Source: Wizerunek Warszawy w Polsce. Raport z badania iloSciowego
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Key tourism services

Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city’s tourism image

The image of Warsaw among Poles™ in 2023

What encourages you to visit Warsaw?

O,

Large cultural and sports
events (performances by

famous artists)

The wealth of monuments and
sights (e.g. Royal tazienki Park,
Palace of Culture and Science)

Military history of the city
(Warsaw and Ghetto
Uprisings)

Shops of brands not
found elsewhere

(attractive to women)

S

Modern skyscrapers
(attractive to young men)

Unique attractions (developed
Vistula riverbanks, Warsaw

University Library gardens)

What do Poles perceive as a barrier to visiting Warsaw?

0.9

Large distances between

attractions (a lot of time needed

for sightseeing)

Unpleasant image of

residents

3
The culinary offer is

typically pricey

Source: Wizerunek Warszawy wsrdd mieszkancow innych duzych miast Polski. Raport z badania jako$ciowego

i‘gw

Nightlife (attractive to
young people)

=
U]

————

Numerous museums and

institutions (e.g. Copernicus
Science Centre, Warsaw Uprising

Museum)

&
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City transport accessibility

The image of Warsaw among foreigners

— residents of Great Britain, France, Spain, Germany and Italy*

Key tourism services

Familiarity with Warsaw
Warsaw is the best-known Polish city. Although almost everyone knows it by word of mouth (93%), only one in four
Use of tourist attractions foreigners declare that they know it very or quite well (23%). Warsaw is best known by Italians—30% of Italians know

it quite or very well.

Volume and characteristics of
tourist traffic

Visiting Warsaw

Fewer than one in 10 foreigners (9%) declare that they have visited Warsaw.

Opinions of the tourism offer Of those who have not yet been to the city, every second respondent would like to (48%).

The declared desire to visit Warsaw differs significantly between countries. While 62% of Italians
and 57% of Spaniards would like to see the capital of Poland, only one in three Germans (33%)

The meetings industry in express such a desire.

Warsaw

/ Reasons for coming to Warsaw
G

Significance of tourism for the

X According to respondents, sightseeing is the chief reason for wanting to visit. In general, leisure tourism is the main
city's economy

purpose of visits, while Germans travel for business more often than others.

Sustainable development of

tourism

* The data presented in this section come from research conducted on samples of people who have lived in
a given country for at least 15 years and are not Polish citizens; Qualitative research on a sample of people
aged 19-75 who live in the largest cities in these countries and have/have not been to Warsaw since 2012
9 The city’s tourism image (50/50).
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Volume and characteristics of
tourist traffic
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The meetings industry in
Warsaw

Significance of tourism for the
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Sustainable development of
tourism

The city’s tourism image

The image of Warsaw among foreigners
— residents of Great Britain, France, Spain, Germany and Italy Spontaneous associations
with Warsaw*

Poland, the capital of Poland | NN 12%

. 0,
architecture, beautiful city || | | | NI 10% Commentary: Nearly half (44%)

of foreigners have no

history, culture, art, tradition ||  |GczNG0 °% associations with Warsaw. The
associations that do appear are
War, destruction, suffering [ NEEEEEEEEN 8% most commonly connected with

the image of Poland.

Jews, ghetto [ 5%

Warsaw Pact [ 4%
Generally positive opinions [l 3%
Pope, religion, churches |l 3%
cold, snow [ 3%

Polish cuisine - food, alcohol [l 2%

I don't know/nothing |, 446

* Top 10 most frequently given answers.

. . . ? . . ’ P . . . P
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City transport accessibility

The image of Warsaw among foreigners

— residents of Great Britain, France, Spain, Germany and Italy

Key tourism services

Positive feelings about Warsaw

Use of tourist attractions

52% 51%
45% 46%
Volume and characteristics of
tourist traffic
38% 38%
35% Commentary: Differences in the

Opinions of the tourism offer 30% perception of Warsaw

depending on whether or not

25% . le h isited i
23% 229% people have visited it are
' ' ' significant—Warsaw gains with

U s (elsdy i better cognition. This is
Warsaw 14%

especially true of Germans.
Significance of tourism for the
city's economy

Total Italy Spain Germany Great Britain France

Sustainable development of
tourism B People who have been to Warsaw at least once

B People who have never been to Warsaw, but have heard about it

ee The city’s tourism image
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City transport accessibility

The image of Warsaw among foreigners

— residents of Great Britain, France, Spain, Germany and Italy

Key tourism services

Ranking of factors that make up Warsaw's image in the minds
of foreigners

Use of tourist attractions

A city that lived through World War I
Emotional image City with cultural heritage
City of architectural contrasts
A cold and cloudy city
A city with a hidden nightlife
§ A city where you can eat well
A city where you can relax
A religious city

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Rational image

Low prices

Currency other than euro
Easy access

Easy to get around the city
Good tourist services

Significance of tourism for the
city's economy

Sustainable development of
tourism

ee The city’s tourism image

Source: Jak Warszawe widzg obcokrajowcy? Wizerunek Warszawy w oczach mieszkancow najwiekszych miast L e
L PR I . . L Tourism in Warsaw 95 Wuarszawa
Niemiec, Francji, Wielkiej Brytanii, Hiszpanii i Wtoch. Raport z badania jakosciowego



https://um.warszawa.pl/documents/62144/66515376/Wizerunek_Warszawy_w_krajach_europejskich_Raport_z_badania_jakosciowego_2023.pdf/c14335f2-538b-e687-0395-93c0babc29b6?t=1702902709547
https://um.warszawa.pl/documents/62144/66515376/Wizerunek_Warszawy_w_krajach_europejskich_Raport_z_badania_jakosciowego_2023.pdf/c14335f2-538b-e687-0395-93c0babc29b6?t=1702902709547

City transport accessibility

The image of Warsaw among foreigners

— residents of Great Britain, France, Spain, Germany and Italy

Key tourism services

What encourages you to visit Warsaw?

Q 8
Use of tourist attractions (O ***
VAR //_7= /
P

Volume and characteristics of Cultural offer and history of Practical The city's charm (Italians and Kindness of Good atmosphere
tourist traftic the city (Warsaw is best known considerations Spaniards see it as a city with residents (unhurried, no tourist
for this; it attracts people (convenient access, a personality (Varsovians are pressure, revealing how
- ) interested in these topics) attractive prices, and charm that make it perceived as real life in the city looks)
Opinions of the tourism offer
cleanliness, safety) unique) friendly and
hospitable)

The meetings industry in

What do foreigners perceive as a barrier to visiting Warsaw?

Warsaw
Significance of tourism for the //\‘ Q
city's economy Hello! * ) O o
Sustainable development of Small size of the city, i.e. Difficulty No rich nightlife The need to change Uninviting weather
tourism potentially few attractions communicating in currency (limits activities and
English arrival dates)
ee The city’s tourism image
)

Source: Jak Warszawe widzg obcokrajowcy? Wizerunek Warszawy w oczach mieszkancow najwiekszych miast . N
. . = T . o . L . Tourism in Warsaw 96 Warszawa
Niemiec, Francji, Wielkiej Brytanii, Hiszpanii i Wtoch. Raport z badania jakosciowego
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Key tourism services

Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city’s tourism image

Poles and foreigners—perception of Warsaw in terms of key

attributes in 2023 —share of positive ratings

A city with a broad culinary offer

A city of good universities

A city with a lot of monuments and sights to see

A modern city

A city with lots of green spaces

A city offering good value for money for services

I, /9%
e

I, 7%
S

e
I  52%

I 73%
I /1%

—
I 35

I s
I <0%

H Poles M Foreigners

Source: Wizerunek Warszawy w Polsce. Raport z badania iloSciowego; Jak Warszawe widzg obcokrajowcy?

Wizerunek Warszawy w oczach mieszkancéw najwiekszych miast Niemiec, Francji, Wielkiej Brytanii, Hiszpanii i

Witoch. Raport z badania ilosciowego

€3

Commentary: Among foreigners,
these qualities are most often
attributed to Warsaw by Italians.
In one aspect—assessment of the
culinary offer—they are surpassed
by Germans.

Poles who visit Warsaw at least
once a month assess its greenery
and prices differently than Poles
who visit the capital once every
few years or less. Regular visits

and greater familiarity with the

city result in a better assassment.
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The city's tourism attractiveness
according to Varsovians in 2019-2024

Opinion that Warsaw is attractive to tourists*

2024 51% 42%
2023 49% 41%
2022 37% 50%

2021 49% 45%
2019 37% 43%

M | strongly agree M| rather agree M |rather disagree M| strongly disagree Hard to say

4%

10%

1

xX

0,

(o]

4

%

2%

1%

1%

4%
1%

1%

3%

Commentary: Almost all Warsaw residents (93%) agree with the statement that the capital is attractive to tourists. The share of Varsovians

agreeing with the statement increased by as much as 13 percentage points in 2024 compared to the results of a survey carried out in 2019, i.e.

before the outbreak of the Covid-19 pandemic.

* Due to rounding of decimal values, in some cases the data in the chart may not add up
to 100%.

Source: Turystyka w Warszawie w opinii mieszkancow

Tourism in Warsaw
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City transport accessibility

The tourism attractiveness of city districts according to their
inhabitants in the years 2022-2024

Key tourism services

Use of tourist attractions

Volume and characteristics of
tourist traffic

Opinions of the tourism offer

The meetings industry in
Warsaw

Significance of tourism for the
city's economy

Sustainable development of
tourism

The city’s tourism image

Opinion that the repondent's home district has an offer that may be attractive to

tourists*

2024 16% 46% 15% 13% 5%
2023 10% 43% 17% 17% 7%

2022% 21% 29% 15% 22% 13%

*

M | strongly agree W | rather agree | neither agree nor disagree

B | rather disagree B | strongly disagree Hard to say

The most attractive districts (in the opinion of their residents) include Srédmiescie (88% positive responses), Wilandw (86%), Zoliborz (83%),

Praga-Potnoc (80%) and Wola (78%).

Commentary: Every year, the proportion of Varsovians who believe the district they live in has an offer attractive to tourists grows.

* Due to rounding of decimal values, in some cases the data in the chart may not add up to
100%.
** |In 2022, the question consisted only of the first statement.

. T . . Tourism in Warsaw
Source: Turystyka w Warszawie w opinii mieszkancow
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Warsaw Tourism Office
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